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Abstract 

 

This research project analyses two youth publications, Seventeen and Uncut, with the intention of 

assessing the potential for consumer magazines to act as an Entertainment Education (EE) 

medium. Using a visual analysis drawn from Semiotics and a content analysis of six articles, it 

identifies stylistic trends in each magazine’s reportage of sexual health issues. A focus group 

discussion and questionnaires are then used to determine the effectiveness of each publication, in 

terms of being entertaining, informative and memorable to the reader. These results are analysed in 

conjunction with the textual analyses in order to make recommendations on how consumer and EE 

publications can improve their impact when addressing issues of sexual health and HIV/AIDS.  

 

Keywords 
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1. Introduction 

In many South African schools, sexual health information is taught alongside subjects such as 

English, Mathematics and History, and often integrated into Biology syllabuses. This is done for 

life-skills rather than for scholastic reasons; while schools strive to provide a nurturing and safe 

environment for young people to discuss issues such as sex, rape and HIV/AIDS, many pupils are 

still too afraid and can feel quite alone when it comes to issues of sexual health and sex 

information. This is affirmed by the statistics that while 77% of 15 to 19 year olds have 

communicated about HIV/AIDS to their friends, the figures for teachers, health workers and even 

siblings each stand below 7% (loveLife, 2003: 54).  

 

While peer-education in the form of youth-informing-youth has been explored with 

initiatives such as Soul Buddies (see Goldstein, 2006) and DramAidE’s work in schools (see 

DramAidE, undated), one avenue whose full potential has not yet been explored is that of the teen 

consumer magazine as a ‘peer’. Apart from their beauty, fashion and dating advice, girls’ 

magazines also offer health sections which address topics such as pregnancy, HIV/AIDS and STIs. 

These magazines often popularise themselves by including mild sexual content (such as kissing 

tips or pin-ups of male celebrities), although simultaneously offering their readers sexual health 

advice and cautions. 

 

Health promotion and entertainment education (EE) programmes often use magazines in 

conjunction with other media such as radio and television, as is the case with Soul City, an EE 

campaign which incorporates television, radio and print components (Singhal and Rogers, 1999: 

214), and loveLife’s publication Uncut. However, EE magazines differ from their commercial 

cousins as they educate-then-entertain, teen magazines entertain-then-educate. While we are not 

denying that both aim to incorporate the two appeals, their editorial commitments and obligations 

differ. If one knew which was the more effective publication, in terms of being informative, 

entertaining and memorable to its readers, one could use this information to firstly re-address the 

ways in which EE campaigns aimed at the youth are designed, and secondly to re-examine the role 

consumer magazines play in the struggle against HIV/AIDS. 
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2. Overview of Topic 

 

2a. Problem Identification 

 

“In the context of an epidemic [HIV/AIDS] whose epistemology and consequences are so 

profoundly shaped by gender and by sexuality, it is of crucial importance to deconstruct the textual 

and discursive practices within health education/promotion which coalesce around sex, gender and 

the erotic”  (Wilton,1997:39). 

    

Magazines, as a mass market medium, deal largely with issues such as; sex, gender and the erotic; 

and their representations of these and other social issues make them an effective means of 

communicating to the youth. What magazines do, firstly because they are a form of entertainment 

and secondly because they act as a source of knowledge and information, is take the two aspects, 

entertainment and education, and combine them to create a communication medium that is both 

textual and discursive. However, the textual and discursive practices within health 

education/promotion are perhaps what have slowed down the effectiveness of some health 

promotion campaigns over the years. 

 

As magazines speak to youth in their vernacular, much like a peer, they are able to 

deconstruct, more effectively, stereotypes attached to social issues such as HIV/AIDS. If 

entertainment education campaigns were to create a closer relationship to magazines it would be as 

good as ‘befriending’ their thousands of female readers, as well as a large portion of male readers 

due to the “pass-along reader syndrome” (Muller, undated:168). As young people “turn to these 

magazines as a valued source of advice about their personal lives” (Kaiser Family Foundation, 

2004: 1), such media have the ability to reach young people where very few are likely to. 

Consumer magazines could therefore have the potential to educate, inform, and change possibly 

damaging behavior patterns simply because they are trusted, non-invasive and reach young people 

by speaking their language.  
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2b.Objectives 

This research project sought to assess this potential from a South African perspective, and to 

identify the extent to which young girls’ consumer magazines can act as an EE medium. Using six 

articles from two South African youth magazines, Seventeen and Uncut, we conducted focus group 

research using seven High School girls to assess their needs regarding information acquisition, 

reportage style and desire to be entertained, when reading about sexual health issues, and analysed 

the results alongside content and visual analyses. Our overall objective was to assess the impact 

consumer versus edu-tainment magazines have when addressing sexual health issues, and to 

consequently make recommendations about the type and frequency of coverage currently offered 

by consumer magazines, and their role in the national HIV/AIDS struggle. 

 

2c. Background to the Study: HIV/AIDS and Gender in South Africa 

Arising out of the need to address several controversial topics such as gender equality, HIV/AIDS 

and youth sexual behaviour, our study draws from various interrelated issues and concerns. As a 

result of taking the Honours course, Public Health Promotion via Entertainment Education1, we 

have been exposed to issues of HIV/AIDS education and related health promotion programmes. 

Consequently, we have discovered some lacunae which exist within the current sphere of research. 

In the genre of young girls’ consumer magazines, we feel that very little knowledge exists on the 

capacity for these magazines to elicit significant lifestyle change and to act as an educational tool 

for young girls. While we sought to address sexual health issues primarily, our subject matter 

(female teen magazines and young girls themselves) tilted our project towards a female emphasis. 

Thus our study concentrated on the ways in which sexual health issues are stigmatised towards the 

female, in particular current discourses about HIV/AIDS, instead of more general issues such as 

global HIV/AIDS, or gender and representation.  

 

As “the fastest-growing epidemic in the world” (Walker et al, 2004:12) HIV/AIDS is a 

reality that affects even those who are not in the ‘high risk groups’ of prostitutes, drug users and 

homosexuals. Liz Walker, Greame Reid, and Morna Cornell (2004) further write that “sex, power 

and risk lie at the heart of understanding HIV/AIDS in South Africa”. Therefore, making sense of 

                                                   
1 Run by Culture, Communication and Media Studies (CCMS) and Prof. Keyan Tomaselli of the University of 
KwaZulu-Natal 
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sexuality and gender should be a central concern as “men drive the HIV/AIDS epidemic, and 

gender inequality, violence and sexual coercion all contribute to the spread of the disease” (Walker 

et al, 2004:20). Statistics indicate that in 2000, 2.5 million women aged 15 to 49 were diagnosed as 

HIV-positive compared to the 2.2 million diagnoses of men aged 15 to 49, and that over 50% of 

HIV-positive adults are women (Walker et al, 2004:20). This shows that it is women who are 

mostly infected and affected by the HIV/AIDS epidemic, and why they were the focus of our 

study.  

 

 “[I]t is undoubtedly the case that the HIV/AIDS-related needs of women are marginalized, 

ignored and denied, and that women’s subjugation to men is both reflected in and reinforced by the 

ways in which the pandemic has been gendered” (Wilton, 1997:2). The fact that female condoms 

have only recently become freely available shows the ways in which sexual power and decision 

making has been tailored to favour men, as if they are the ones who should be deciding on whether 

to practice safe sex. At a stage, it was even taboo for women to carry male condoms as it was seen 

as a sign of promiscuity or the intention of having sex, rather than as a means of protecting oneself. 

Wilton writes that “deconstructing the gendering of the pandemic is important” firstly because 

large numbers of women needlessly infected with HIV become ill and die quicker than men, once 

diagnosed and secondly, “because the gendering of AIDS has profound implications for the ability 

of all people -men as well as women, straight as well as gay- to protect themselves from infection” 

(Wilton, 1997:2). In this way, our project’s female orientation arises out of a societal need to shift 

HIV/AIDS education towards women, in particular young girls. 

 

3. Theoretical Framework & Methodologies- Overview of the Research Methodologies Used 

Our research makes use of three methodologies; content analysis, visual analysis and focus groups. 

The textual analyses will be used to provide quantitative and qualitative data for the articles in the 

form of stylistic and editorial trends, while the focus groups will guide our interpretations of how 

effective or ineffective these trends are when addressing issues about sexual health. 

 

3a. Content Analysis 

Berelson describes content analysis as a “research technique for the objective, systematic and 

quantitative description of the manifest content of communication” (1952:147). As such, content 
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analysis involves an expansive view of the visible aspects of a text, such as words or topic, in order 

“to establish the incidence of such phenomena by some form of measurement” (Deacon et al, 

1999:114). This is largely implemented when attempting to establish the frequency with which 

certain kinds of stories occur, in this case within Seventeen (Appendix 1) and Uncut (Appendix 2).  

 

Quantitative and Qualitative Analysis  

As HIV/AIDS “is an awkward conversational issue, talk about AIDS usually touches on sexual 

behavior, a topic which many people do not feel comfortable” (Nishino, 2003:271), EE texts are 

largely effective because of where and how frequently they appear, and how they have been 

structured. It is therefore vital to recognize the importance of combining the above mentioned 

forms of analysis, quantitative and qualitative, when conducting a content analysis, instead of 

choosing one over the other.  The use of both these forms of analysis ensures that “the weaknesses 

of any single method, qualitative or quantitative, are balanced by the strengths of other methods” 

(Williams et al, 1988:47).  

 

Although the purpose of content analysis is “to quantify salient and manifest features of a 

large number of texts, and the statistics are used to make broader inferences about the processes 

and politics of representation”, it is the qualitative approach that goes past the manifest content of 

communications to the crucial meanings which lie beneath the textual surface (Deacon et al, 

1999:116).  In analyzing Seventeen and Uncut we examined three main qualitative points; text 

positioning, composition and intertextual relations.  

 

Intertextuality, Positioning and Composition  

The text’s placement within the magazine as a whole and also within the page plays a significant 

role in how its meaning will be interpreted. While Norma Fairclough distinguishes between 

'manifest intertextuality' and 'constitutive intertextuality’ (Fairclough 1992: 117), for the purposes 

of our research our use of intertextual analysis was more simple, and involved examining the text’s 

placement within the magazine in relation to its preceding and following articles. This involved 

examining whether there were any links of topic or theme across the items on the actual page or 

the magazine as a whole. If a text continues onto another page one has to examine how that 

continuation is achieved without losing the meaning or the reader’s interest. 



 9

 

While intertextuality refers to relations between articles, positioning refers to the article’s 

placement within the magazine in terms of its page number, or the section it is located in. When 

examining a text’s positioning, one should ask questions such as “What does its [the texts] initial 

and overall positioning tell you about the significance it has been accorded?, What does such 

positioning suggest to you about the relative values of newsworthiness it has been felt to have as 

journalistic copy?” (Deacon et al, 1999: 175). A compositional analysis on the other hand is more 

concerned with aesthetic aspects, and examines the texts typographical arrangement and style. This 

includes how it is laid out on the page and, for a story which continues on a subsequent stage, its 

initial compositional set-up (Deacon et al. 1999:175).  

 

3b. Visual Analysis 

While content analysis is useful when analysing quantitative aspects of a text it can be limited in 

its approach in that it works mainly with manifest content (Deacon et al, 1999: 115) rather than the 

visual dimensions of a text. Deacon et al refer to the lacunae created by one-sided methodological 

approaches saying how, in a media text, meaning is created through the interplay between 

language and image (1999: 185). In this way, we combined our content analysis with an image 

analysis of the visual components of the articles, using semiotics as a theoretical point of reference. 

The specific aesthetic items used in our image analysis consisted of any images, drawn or 

photographic, coloured text and headings, and coloured ‘info boxes’.  

 

 Semiotics and content analysis could be said to be cousin methodologies as both draw from 

linguistics. While content analysis was designed to work with words, semiotics was developed by 

renowned linguist, Ferdinand de Saussure. De Saussure’s theory of semiotics, or semiology as he 

termed it, was later expanded by Charles S. Peirce who gave it the name used today (Deacon et al, 

1999: 135). Keyan Tomaselli defines semiotics as “the study of how meaning occurs in language, 

pictures, performance, and other forms of expression” (1999:29). Semiotic theory provided us with 

a conceptual framework within which to make sense of media texts and images, and an academic 

way in which to structure our analyses. While we did not venture too deeply into a deep semiotic 

breakdown of each image, we used the tools (denotation and connotation) provided by this 
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methodology to guide our understanding of the ways in which the articles are designed and their 

consequent influences on our focus group’s responses.   

 

3c. Focus Groups & Questionnaires 

Focus group discussion was used to ascertain the participants’ attitudes towards HIV/AIDS and 

sexual health issues, their expectations of consumer or ‘glossy’ magazines (glossies), and their 

responses to articles in glossies and edu-tainment publications that dealt with these issues. The 

articles were selected according to their coverage of sexual health issues and length, and similar 

articles from two titles were grouped together. For example, the participants were shown a group 

of feature articles which dealt with the same topic, and then asked a series of questions (Appendix 

5). However, before we conducted our focus group research, we referred to the broader field of 

social research. 

 

Earl Babbie defines social research as “an attempt to make sense of social life” (2001:491), 

stating the main aspects of social research to be data collection and analysis. These differ in that 

while data collection deals with the observational aspects, data analysis “looks for patterns in 

observations and, where appropriate, compares what is logically expected with what is actually 

observed” (Babbie, 2001:25). However, social research requires a “design or structure” before 

either can commence as they can not come about until an appropriate research question has been 

formulated (de Vaus, 2001:9). Through a closer analysis of our research topic, we realized that we 

had to use both quantitative and qualitative forms of analysis when conducting research on our 

focus group in the form of both questionnaires (quantitative) and focus group discussion 

(qualitative).  

 

These two forms of question delivery fall under two different questioning styles. The first 

falls under the highly non-structured and non-standardised approach and the latter under the highly 

structured and standardised approach (Deacon et al: 1999:63). Deacon et al writes that “with 

structured questioning, the aim is to limit the influence of human factors on the data-collection 

process” (1999:63). This ensures that the data collected is more likely to be free from outside 

influence or pressure, ensuring that the data is more reflective of the truth. Lindlof writes that in 

contrast, the informal questioning technique “takes on the form and feel of talk between peers: 
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loose, informal, coequal, interactive, committed, open ended, and empathetic” (1995:164). This 

means that the data can easily be influenced through peer pressure or non-full disclosure as the 

participants may be reluctant to be completely honest in front of the other participants.  

 

4. Literature Review 

HIV/AIDS: General Discussions of its Extent and Effects 

A UNICEF report states that HIV has become the disease of the young with over 6000 infections 

occurring among 15 to 24 year-olds everyday, and that it is a disease fueled by poverty, gender 

inequality and complacency (2004: 3). This report is one of many which seek to identify the ways 

in which HIV/AIDS affects young people and to provide measures with which to educate the youth 

and minimize infection rates. A similar report which draws from a global perspective, outlines the 

reasons why young people are particularly at risk of contracting HIV, two examples being that 

young people are more sexually active and lack information on HIV (UNICEF, 2004: 11-12). 

 

A different perspective is offered by Walker, Reid and Cornell (2004), approaching 

HIV/AIDS from a South African perspective, examining the history of the disease, from the first 

reported cases in South Africa in 1983 (Walker, Reid & Cornell, 2004: 13) to the current 

HIV/AIDS debates in South Africa, including major social, economic and political consequences. 

Anthony Butler (1994-2004) approaches the disease’s history from a political perspective by 

outlining the varying policies and stances held by the ruling African National Congress (ANC) 

government and its critics (Butler, 2005), as does Kerry Cullinan’s Masters Thesis (Cullinan, 

2003).  

 

While much research has been carried out on HIV/AIDS and South African youth, research 

conducted by loveLife in the form of annual surveys is probably the most widely acknowledged 

due to their high publicity levels and intensive marketing campaigns. loveLife surveys such as the 

2003 survey HIV and Sexual Behavior among Young South Africans (loveLife, 2003) provide 

statistical data about the sexual activities and levels of AIDS awareness in South African youth. 

This survey identifies South African women as being particularly at risk for HIV infection, stating: 

“Not only are sexually experienced young women less likely to use condoms when they have sex, 

but they report having more sex than their male counterparts, putting them at greater risk for 
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exposure to HIV infection” (loveLife, 2003: 73). In this way, this research highlights the 

importance of creating HIV-awareness programmes which address women specifically, as we have 

chosen to in our research project. 

 

HIV/AIDS and its Impact on Young Women 

As evident from the literature reviewed above, UNICEF has been a major player in global 

HIV/AIDS education, and programme design and implementation. Like UNICEF the UN’s 

(United Nations) AIDS-specific branch UNAIDS also handles issues pertaining to HIV/AIDS, but 

is more specialized. The UNAIDS website (www.unAIDS.org) provides research outputs, media 

kits and policy papers, as well as links to several related websites such as the World Bank 

(www.worldbank.org) and the International Labour Organization (www.ilo.org) websites. This 

demonstrates how HIV/AIDS research and decision making is not limited to a particular sector or 

NGO, instead businesses, NGOs and governments alike form coalitions within which to address 

issues of HIV/AIDS. This is evident in the UNAIDS publication Facing the Future Together: 

Report of the Secretary General’s Task Force on Women, Girls and HIV/AIDS in Southern Africa 

(2004), which acknowledges youth media, women’s resource, High Court as well high school 

sources as being ‘Task Force Members’ (UNAIDS, 2004). 

 

This task force “engaged in intensive on-the-ground consultations in the nine countries in 

the sub-region with the highest HIV prevalence rates – Botswana, Lesotho, Malawi, Mozambique, 

Namibia, South Africa, Swaziland, Zambia and Zimbabwe” (UNAIDS, 2004: 6-7) with the aim to 

“[halt] the spread of HIV/AIDS, while at the same time attacking the gender inequality that has 

driven the pandemic” (UNAIDS, 2004: 7). The statement that women are “two and a half times 

more likely to be infected than males in the same age group” (UNAIDS, 2004: 8) once again 

highlights the need for further studies to be conducted into the issue of women and HIV/AIDS, 

with the view to alter stigmas and decrease infection. Tamsin Wilton’s book enGendering AIDS 

(1997) examines the ways in which various media have ‘gendered’ the virus. This book differs 

from above-mentioned publications as, rather than offering on-the-ground advice it provides a 

critical analysis of the ways in which HIV/AIDS has been stigmatized since its first inception. 

While other literature has been written on the impact of HIV on women we have limited our scope 

to these sources as they stem from NGO and academic sectors respectively, they offer two 
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positions from which to approach the issue (from one of policy creation and one of critical 

discourse analysis) and as the onus of this review is on media representations of sexual health 

issues and HIV/AIDS. 

 

Sexual Health Issues and their Media Coverage 

This area of the literature review relates most directly to our research topic in that it deals with the 

ways in which print media have covered issues pertaining to sexual health such as STI’s, 

HIV/AIDS and sexual behaviour. It can be divided into two areas; one dealing with media 

coverage of sexual health more generally, and the other stemming from recent efforts to monitor 

media reportage of HIV/AIDS, and implement an ethics code. Like the previous data gathered, this 

literature will be comprised of NGO reports and papers, privately-funded research papers and 

published works, as well as digital sources such as websites.  

 

The Kaiser Family Foundation’s (KFF) website is useful when examining issues of sexual 

health and their media representation as it “develops and runs its own research and 

communications programmes, sometimes in partnership with other non-profit research 

organizations or major media companies” (Kaiser Family Foundation, 2007). Two reports 

available on the site are particularly relevant to our project; Tweens, Teens and Magazines (2004) 

and Sexual Health Coverage in Women's, Men's, Teen, And Other Specialty Magazines (Walsh-

Childers, 1996). The first is a product of the partnership between the KFF and the American 

Seventeen magazine which saw the creation of ‘SexSmarts’, a “campaign [which sought] to 

provide young people with information and resources on sexual health issues” (Brounstein & 

Weitz, 2000: 1) and conduct research into teen’s sexual behavior and attitudes. Although 

conducted in America, the report still offers an insight into the influence of teen consumer 

magazines on their readers, and the role of such magazines in young girls’ lives. The second is a 

report on research commissioned by the KFF in order to “learn more about the role magazines 

collectively today play as communicators on a range of sexual health topics” (Walsh-Childers, 

1996: 1). This report offers an extensive analysis of the amount of coverage given to various 

sexual health topics (such as pregnancy, contraception, STIs and HIV/AIDS) across women’s, 

girls’ and men’s magazines, over a ten-year period. One interesting finding is that in American 

teen magazines, two out of every five articles on sexual issues focused on issues of sexual health. 
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Similar research into the effects of teen magazines on their readers, in terms of sexual health 

knowledge, has not yet been conducted in South Africa, thus our project will fill this lacuna. 

 

In South Africa, research into EE media campaigns has been conducted quite extensively, 

particularly regarding loveLife. Warren Parker’s research, entitled Re-appraising youth prevention 

in South Africa: The case of loveLife (2003), critically examines the effects claimed by loveLife in 

terms of its influence on the youth, and also its representation of HIV/AIDS. Rather than providing 

an insight into youth and HIV/AIDS, this research highlights the need for all campaigns to be 

viewed critically; for their methods to be reviewed and for their findings to be verified. Similarly, 

Richard Delate’s The Struggle for Meaning: A Semiotic Analysis of Interpretations of the loveLife 

His&Hers Billboard Campaign offers an in-depth analysis of loveLife’s billboard campaign. 

Using a semiotic methodology he finds the messages used on the billboards to be obscure, advising 

loveLife to “ensure that when designing future campaigns that the meanings are clear to the target 

audience that they are trying to reach” (Delate, 2001: 23). These two research projects on loveLife 

link with our own project as we too, by conducting a critical analysis of content, seek to identify 

ways in which popular media, in particular consumer magazines, can improve their coverage of 

sexual health issues and HIV/AIDS.  

 

Media coverage of any sensitive topic, however, is more often than not accompanied by 

questions of ethics. In HIV/AIDS reportage, these questions have recently culminated in various 

organizations presenting reports on HIV/AIDS reportage ethics. In South Africa, the South African 

Editor’s Forum (SAEF) produced the Guiding Principles for Ethical Reporting of HIV and AIDS 

& Gender (undated) which states that “HIV and AIDS is a  story of critical importance that should 

be covered by journalists with imagination, initiative and sensitivity to gender and the larger social 

forces driving the epidemic” (SAEF, undated:2). A guideline produced by UNICEF, the Media 

Guide: Reporting on HIV/AIDS (2006), provides a selection of preferred terms to use when 

reporting on HIV/AIDS such as ‘sex worker’ as opposed to ‘prostitute’, and ‘die of an HIV-related 

illness’ in preference to ‘die of AIDS’. By providing such guidelines, press organizations such as 

the SAEF and the International Federation of Journalists (IFJ) hope to monitor the ways in which 

HIV/AIDS is spoken about in the media with the hope of combating the social stigmas that 

accompany discussion of the disease. Lastly, a report issued by the IFJ in 2006 examined the 
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frequency and type of coverage of HIV/AIDS in the media, in six countries including South 

Africa. The section on South Africa, written by journalist Themba Ceda, suggests that the media’s 

primary role in the HIV/AIDS crisis is to reduce and prevent the spread of HIV rather than to 

observe and report developments (Ceda, 2006:51). This finding highlights the need for media, such 

as consumer magazines, to focus on education and information provision in order to counter the 

spread of HIV/AIDS. 

 

5. Empirical Study & Data Collection 

 

5a. Brief Background on the Magazines Used 

This section begins with a brief background of both Seventeen and Uncut magazine. Seventeen 

magazine first originated in the United States in 1944, and has since generated titles across the 

world (Kaiser Family Foundation, 2004:1). Aimed specifically at teenage girls, the South African 

version “is every girl’s quintessential life guide – stylish, sussed and centered, it’s her fashion 

compass, celebrity hotline and trusted confidante; challenging the status quo and empowering her 

future” (Seventeen, 2007:2). The magazine is a blend of fashion, music, beauty, boys and life 

skills, packaged within vibrant glossy pages. It defines its reader as being between the ages of 13 

to 19, urban, of all races and from middle to higher income groups (Seventeen [South Africa], 

2007:4). The retail price of Seventeen is R19,95 in South Africa. 

 

Uncut is a national monthly published under the auspices of loveLife. Judging from its 

content, its readers are young people between the ages of 14 to 20, from all races and from a 

middle income group. As the publication is distributed with daily newspapers or at shops such as 

Pick ‘n Pay, it seemingly also intends to reach an urban audience. Regular features deal 

predominantly with issues of sexual health such as sex, HIV/AIDS and pregnancy; additionally 

topics such as race, religion and gender equality are also covered. Designed like any other youth 

magazine, Uncut has a ‘Letters to the Editor’ section, book, music and movie reviews, and regular 

competitions. There are a few differences however, Uncut is printed on newsprint paper instead of 

the glossy paper used for Seventeen. Also the publication is quite short, totalling about 50 pages 

per issues compared to Seventeen’s 112. This is probably a result of the fact that, unlike consumer 

magazines, Uncut is free. Similarly, quite unlike Seventeen which abounds with advertising, there 
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are very few adverts in Uncut, although it is very interesting to note that in one of the issues used 

for this research, an advert for Seventeen appears.  

 

5b. Content Analysis 

Conducting our Content Analysis 

In its purest form, content analysis makes use of a coding frame, comprised of a coding schedule 

and coding manual (Deacon et al, 1999: 124). This technique involves an in-depth categorization 

of all the variables of the text, such as the articles’ size in centimeters, the gender of the subject(s), 

their ethnicity, the story’s position and where each variable is assigned a value (Deacon et al, 

1999: 124). As this method works best over large sets of data, we chose to use a more simplified 

form of content analysis for our project. Our content analysis consisted of the creation of four sub-

categories, into which we placed our units of analysis; words. As our data set consisted of the total 

number of words rather than a vast array of articles, we were able to use a smaller sample which 

was more practical since the time-frame within which this project was to be completed did not 

facilitate the use of a lengthier sample set.  

 

Our choice of words was largely guided by UNICEF’s Media Guide: Reporting on 

HIV/AIDS (2006). This document provides ‘old’ terms relating to HIV/AIDS and sexual health, 

and new preferred terms. Using this as a guide, we selected several terms used quite often in youth 

media and grouped them according to four sub-categories; stigma words, gendered words, self-

efficacy words and sex words (for a full list of the words used see Appendix 3). Some words were 

also selected according to their relevance to our research topic; such as sex, contraception, abortion 

and infection are all part of the discourse of sexual health and were therefore included. 

 

Qualitative Results - Seventeen 

The sample size of Seventeen was limited to three issues with one article from each; Condoms 101 

(Appendix 1, Article 1A), Sex Survey (Appendix 1, Article 1B) and Real Life (Appendix 1, Article 

1C). The sample was randomly chosen amongst other articles which dealt with HIV/AIDS and 

sexual behavior to create a more objective, unbiased analysis. The sample was kept small as the 

focus group was going to have to read all three articles, including those from Uncut, and conduct a 
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forum about their readership experience as well as complete a questionnaire on-top of the already 

limited time-frame. 

 

Positioning 

All three articles are factual and appear under different sections in the magazines. Article 1A 

appears under the Health section and provides information on the uses of condoms and other sex 

related issues, such as “the only 100% way to not get pregnant is not to have sex”. Article 1B is a 

sex survey that was conducted on teenagers in order to find out how teens really feel about the 

topic of sex and their own sexual behavior and provides a quantitative report of the survey, such as 

26% of the respondents have had sex (Article 1B). This article falls under the Cover Story section 

as it is featured as one of the interesting stories on the cover page. Article 1C appears under the 

section My Life and is a true story, first person narrative, about a girl who was raped and 

contracted HIV. The articles are also positioned differently; although they are all full page stories 

Article 1A is a one page spread, while Article 1B runs over four pages with a break after the last 

page, as there is an advert, and then continues. The continuity is not entirely lost as the advert is 

for loveLife, and seeks to educate the youth on HIV/AIDS and other sexual behavior issues. This 

article is unique as it even has a ‘cover page’ which is a direct link, in a sense, to it being a Cover 

Feature article. Article 1C is a two page spread. 

 

Composition 

The texts have also been differently arranged in accordance with what the story is about. Because 

1A is an informational article most of the text appears in boxes with bold eye-catching headings 

for each box. Each box deals with its own topic but they are however all interrelated. The 

sentences are short and to the point and the article is quite direct in its approach as it uses words 

such as “vagina, latex and condoms” as opposed to using slang which might be more appealing to 

teens as it is more “hip”.  

 

 Article 1B has a short one column introduction to the sex survey and the rest of the article 

is in boxes or the text captions are in circles and ovals. Each text caption is accompanied by the 

percentage that is ‘attached’ to the caption i.e. 63% is in a circle attached to the text box with the 

text “of you say you didn’t enjoy your first time”. Separately, these two facts do not make sense, 
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but because they are attached continuity is achieved, creating a sentence that does make sense. The 

percentages are bold and bright in order to bring attention to them and this statistical point-for-

point reportage makes it have greater impact. This article is more about sexual behavior than 

health risks. 

 

Because Article 1C is a narrative, the text is written in columns with a subheading for each 

column when the girl progresses to a new point in her narrative. Since this is a narrative, the story 

is told in a structured manner and the headings do not break the continuity. The only bold print is a 

quote by the girl, “I’m living with HIV”, enabling us to identify with her and stress the positive of 

“living” and not ‘dying’ with HIV as most people usually think. The other bold caption is a 

statistic taken from the Health24.com website, which reads “Did you know? 76% of young people 

with HIV are female”.  This statistic points out the fact that it is largely women that are affected by 

this epidemic, which is quite appropriate considering that it was a girl who was raped and that 

Seventeen is a women’s magazine. There is also a ‘Help Box’ which gives details for help lines for 

people who have been raped, are HIV positive, or know someone in either of these situations.  

 

Intertextuality 

Direct intertextuality exists in all the articles, in that Articles 1A and 1B are either preceded or 

followed by articles that are of a similar sexual nature. ‘Why he doesn’t turn you on’ is one such 

feature which appears before Article 1A, although this is due to the fact that both fall under the 

Health section of the magazine which would obviously deal with health related issues such as sex 

behavior and sexual health. Article 1B is followed by an advert from loveLife that reads “Face it 

teen pregnancy increases risk of HIV”. This is very intertextual as the article deals with teenagers’ 

sexual practices, reporting that 16% of the teen respondents who are regularly sexually active have 

had unprotected sex. In this way the placement of the loveLife advert reinforces damaging aspects 

of the risk-behavior revealed in the article, and offers the readers advice. 

 

Article 1C is unique in that it is a ‘real life’ narrative and therefore limited the degree of 

intertextuality, especially considering that it is a sad story about a girl who was raped, although 

they did try and put it in a more ‘positive’ light by including emotive optimistic quotes such as 
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“why should I allow HIV to stop me from living?” The article is also followed by the same advert 

found in 1B. 

 

Quantitative Results – Seventeen 

The first step in conducting the analysis was counting the number of words in each article and the 

type of words that were used and how often they appear throughout each of the articles. The 

purpose of this was two-fold; firstly to allow us to generate statistics relating to word occurrence 

once the analysis was complete, and secondly to ensure that both magazines were then being 

evaluated according to a similar word count. This information also plays a major role when 

conducting a second level analysis of the text in order to establish the deeper meaning that is found 

within the text. An example is Article 1C, where the word “HIV positive” appears 6 times, “HIV” 

4 times and “Rape/d” 4 times. Because of the overabundant use of these words, the article is no 

longer just about a girl writing about her rape ordeal but also educates people about the incident of 

contracting HIV/AIDS from being raped and the level of crime in that area specifically, or South 

Africa as a whole. 

 

The total number of words for all the Seventeen articles is 2 459. What stands out the most 

when analyzing these articles is the prevalent use of the word “sex” which appears 36 times, with a 

high occurrence of 29 times in Article 1B, a low occurrence of 5 in 1A and no occurrence in 1C. 

The high occurrence is quite expected considering that the article is a ‘sex survey’. What is odd is 

that not once is the word “sex” mentioned in 1C, considering that the article has 1 092 words and 

deals with rape. However, it is probably because it deals with rape and not consensual sex that the 

word “sex” has been omitted and “rape/d” is used in its place, as this word appears four times 

throughout the article and the word “assault”, which may act as a ‘replacement’ word for “sex” and 

“rape/d”, appears once. Therefore had “sex” been used to describe the sexual act of rape, it would 

have appeared a total of five times which would still be statistically quite low. 

 

On average, the occurrence of “HIV” and “AIDS” is quite low, leading one to conclude 

that the articles deal primarily with sex and sexual behavior and secondly with the dangers that are 

involved, which is apparent through their mention of the words “STD”, which occurs five times 

and “pregnant/pregnancy”, which occurs three times. The articles also promote safe sexual practice 
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as the word “condom” occurs six times. In terms of gender, our results show an equal occurrence 

of ‘female’ words; such as women, girl or female in comparison to ‘male’ words; such as guy, man 

or male as they appear over a total of nine times each in all the articles. This is interesting to note 

as, although the magazine is targeted at the female audience, it still takes into account that males 

do read their magazine and it acknowledges the equal role that men and women have to play when 

it comes to sex.  

 

Qualitative Results - Uncut 

The three articles chosen from Uncut each have quite different intentions. The first article, ‘ABCs 

of HIV’ (Appendix 2, Article 2A) is informative and does not follow a conventional narrative 

format, the second, ‘Got Ambition!’ (Appendix 2, Article 2B) is a feature article written in a true-

life-story form, and the third, ‘Get Real with HIV’ (Appendix 2, Article 2C) is educational and 

slightly scientific in its approach. Like the sample from Seventeen, the Uncut sample was chosen 

randomly to create a more objective, unbiased analysis, and was limited to three articles due to the 

focus group constraints, as well as the overall scope of the project. 

 

Positioning 

Article 2A is positioned as a feature article; this is indicated by the copy in the top left-hand corner 

under the Uncut logo. This is slightly unusual, as unlike most typical feature articles, this article 

does not have a columnar format or a linear narrative. Rather, and this is also spoken about in the 

Visual Analysis of Article 2A, the article is composed of 26 info-boxes, scattered on the page. By 

classifying this article as a feature article, Uncut is veering away from stricter, more traditional 

publishing regulations, such as those Seventeen. Both Article 2B and Article 2C are also positioned 

as feature articles, although both have quite different emphases. Article 2B is about a true-life 

story, while Article 2C presents a more scientific breakdown of virus (HIV) itself. Once again, by 

using such fluid classifications, Uncut does not appear to have many specific editorial categories, 

such as Seventeen’s ‘Beauty’, ‘Fashion’ and ‘Health & Body’ sections. 

 

Composition 

Much has already been said about the composition of Article 2A, ‘The ABCs of HIV’, however 

the analysis allows for further expansion. Although the info-boxes are scattered on the page they 



 21

are still arranged loosely in alphabetical order. This informal composition works with Article 2A, 

as the article is purely informational and does not have any sort of linear narrative. This contrasts 

with the composition of Article 2B, which follows a more conventional narrative format and is 

composed using a columnar layout. Placed across two pages, the first is a photograph of, we 

assume, the young girl spoken about in the article. The second page contains the copy; two 

columns contain the story, while a third is used as an info-box to provide information on the ways 

in which young girls can contract HIV/AIDS. The article uses typical journalistic devices such as a 

headline, a summary and a byline. 

 

Like Article 2A, Article 2C is also quite informative however, like Article 2B, it has been 

composed using more typical journalistic devices. The headline, ‘Get Real with HIV’, is placed 

above a caption, which provides a summary of the article. The body copy is arranged in three 

columns, with a circular info-box in the centre. Sub-headings (such as ‘During Invasion’ and 

‘Treating HIV’) separate sections of the text, and provide summaries of what each subsequent 

paragraph is about. Spread over two pages, the first contains the textual body of the article, and the 

second a diagrammatic image of the viruses (HIV) pathway to infection in the human body2. 

Underneath this image is a section of text in a slightly enlarged font size, which explains the three 

ways in which HIV is transmitted, thus emphasizing the link between the image on the right page, 

and the copy about HIV on the left page. 

 

Intertextuality 

The first article, ‘ABCs’, is preceded by a double-page loveLife advert featuring the caption ‘NO 

‘til we know’. This has a double meaning as ‘know’ refers first and foremost to knowing one’s 

status however, it could also refer to acquiring a more general knowledge about HIV/AIDS, which 

the article found overleaf provides. The article following ‘ABCs’ is about quitting smoking which, 

despite a health similarity perhaps, does not link up with the article much. The second article, ‘Got 

Ambition’, is found at the front of the magazine following an article on contraception entitled 

‘Contraception Clues’ (McCloy, 2007:5). This would link quite directly to the article as Article 2B 

provides the consequence, the preceding article offers some precautions or solutions. Similarly the 

editor’s note, which precedes the contraception article, is entitled ‘Ambitious Enough?’, thus the 

                                                   
2 For an analysis of this image, see the Visual Analysis for Uncut, Section 5c. 
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three articles form a continuity along the topic of ambition and possibility versus teenage 

pregnancy. 

 

Quantitative Results – Uncut 

The sample size selected for Uncut magazine consisted of three articles, with a total of 2661 

words. When analyzing the sample, the results obtained stood out in three areas; the magazine’s 

attitude towards HIV/AIDS, towards gender, and the way in which it discusses sex. Firstly, terms 

relating directly to HIV/AIDS had a high rate of occurrence, with words such as ‘HIV’ occurring 

44 times and ‘HIV/AIDS’ seven times. In the Article 2A (‘The ABC’s of HIV’) the term ‘HIV’ 

was mentioned 25 times across a total of 1115 words. Compared to the statistics provided by the 

other articles, this is a high occurrence, with an overall frequency of 2.24% compared to a 

frequency of 0.56% in the article ‘Got Ambition!’ (Article 2B) and 1.79% in ‘Get Real with HIV’ 

(Article 2C). While this is foremost a result of the article’s subject matter, as it deals directly with 

HIV, it does still prove a general preoccupation of the magazine to promote HIV issues and 

awareness, often quite blatantly.  

 

 In terms of gender, our results show a higher occurrence of ‘female’ words (such as 

women, girl or female) compared to ‘male’ words (such as guy, man or male). Although the 

magazine claims to have an equally gendered target audience, it still addresses women more often 

than men in its articles. Similarly, by mentioning women more often, the article will speak to 

women more so than to men, and therefore be found to be more relevant to women. 

 

The articles’ use of ‘sex words’ was found to be quite distant, as the words used were often 

unemotive or free of any stigma. In this way, the articles’ representation of sex can be said to be 

slightly removed, and not engage with any in-depth discussion of the topic. Less controversial 

words such as ‘pregnancy’ and ‘condom’ had the highest occurrence, while words which are more 

emotive such as ‘sperm’ and ‘abortion’ only occurred once each throughout the entire sample.  

 

5c. Visual Analysis 

 

Visual Analysis Results - Seventeen 
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Article 1A in terms of a visual analysis is quite simple and to the point. The article is about the 

uses of condoms so the article includes a step-by-step illustration of how to use a condom, even 

depicting a drawn male’s penis. The main picture in the article depicts a girl wearing panties and 

holding an opened condom with an arrow pointing to the condom that is followed by the words 

“NO CONDOM, NO SEX!” in bold bright colours. These images reinforce the topic of the article, 

condom usage, in a manner that is appealing and creative. There is also a picture of a pregnant 

woman’s stomach and next to it is a text box about pregnancy, hence the image correlates with the 

block’s particular topic. Following it is an image of what is supposed to look like an STD, but does 

not quite manage to as it appears more like Coca Cola bubbles. The editor may have omitted using 

a real picture of an STD as this may have been seen as too shocking for the readers, so they used 

an image which is more aesthetically friendly. There is no deep connotative meaning to the 

denotated articles as they are quite straightforward and so is the topic. The use of bright colours 

though detracts from the seriousness of the article and makes it a lighter more enjoyable read, 

especially because they used an illustrated step-by-step instruction instead of using a real man, 

which may have made the article offensive. 

 

The cover page for Article 1B denotes three couples kissing and seems like the beginning 

of an orgy, with the text “Let’s talk about sex” in capital yellow bold letters over the images. The 

image is connotative of sexual energy which is quite appropriate as the article is about the readers’ 

sexual behaviour. The rest of the article has text boxes and bubbles in bright colours containing 

facts. The percentage statistics are written in bold as they are supposed to draw the readers’ 

response and emotional interest. Although the article continues over several pages, continuity in 

topic is achieved by using the same colours for the text boxes and bubbles. 

 

Article 1C is aesthetically boring compared to the other articles. This may however be due 

to the fact that it is a sad real life story so the dull colours are to match the melancholic feel of the 

story. The article’s denotation is connotative of sadness as it is quite dark and the girl who tells the 

story appears under shadows especially her eyes as she is also wearing a hat, it is as if they are 

trying to hide her face to protect her identity and this also makes her seem like more of a victim. 

Readers are made to sympathise with her story. The only light or brightness comes from a pink 

text box with the text “Did you know 76% of young people living with HIV are female”, this may 
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be because the fact is from the health24.com website which features most of its articles in bright 

eye-catching colours. 

 

Visual Analysis Results - Uncut 

The first article analysed, “The ABCs of HIV” (Article 2A) is made up of 26 ‘info boxes’, each 

containing a letter of the alphabet and corresponding information relating to HIV/AIDS. The boxes 

are scattered on the page, and are outlined with various vibrant colours. This alone makes the 

article eye-catching. However, the lack of a more ordered columned appearance could make the 

article confusing and therefore less appealing. No images, photographic or drawn, were used in 

this article. Article 2B (Got Ambition!) differs quite drastically from the first article as the textual 

composition is more ordered and an A4-sized photographic image is used. 

 

 The image is of a girl holding a baby and uses a medium shot, as it shows her from the 

waist upwards (Deacon et al, 1999: 191), using a high angle. Semiotic theory distinguishes 

between denotation and connotation, with denotation being the manifest content or that which can 

be said to be objectively there, and connotation being the latent content, working at the more 

subjective level of perception and experience (Deacon et al, 1999: 138). The image denotes a 

young coloured girl holding a baby, she is dressed in a light blue sweater and the baby is dressed in 

what appears to be a white baby grow. Also, it is important to state here that the baby’s face has 

strategically been blurred so as to conceal its identity, the reasons for which we shall discuss 

further on in this analysis. Theo van Leeuwen relates denotation to connotation in the following 

way; on the already established level of denotation 

 

a second meaning is then superimposed, the connotation. It can come about either through 

the cultural associations which cling to the represented people, places and things, or 

through specific ‘connotators’, specific aspects of the way in which they are represented, 

for example specific photographic techniques (van Leeuwen, 2001: 97).  

 

The use of the baby-blue colour and the angle of the shot (taken from the girl’s back) 

combine with her small stature to convey a connotation of innocence as she appears fragile, meek 

and submissive. This then combines with the inclusion of the baby, to create a sense of her being a 
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young mother, and of ‘innocence lost’. The body of the article anchors such a reading of the 

image, as it is about the young girl’s regret at having fallen pregnant so young; therefore it serves 

to anchor the image’s meaning. Gillian Dyer states that “the function of the linguistic message- 

caption, headline, copy etc., is to ‘anchor’ the variety of possible meanings, inviting some 

interpretations rather than others” (Dyer, 1982: 130). 

 

The heading used (“Got Ambition!”) clashes with this connotative meaning, as it implies 

self-efficacy and choice whereas the image implies a loss of choice and freedom. Perhaps the 

publishers, loveLife, intended there to be a contrast between the image of the girl and the title in 

order for the article to appear as an alternative option to her situation, by providing the reader with 

information on how to avoid falling pregnant, or contract HIV/AIDS. Also, the way in which the 

girl is positioned hides her face from the camera. This, together with the blurring of the baby’s 

face, make her universal in the sense that she could be any girl, and that her situation could happen 

to any of the readers. It is also important here to mention the stereotype perpetuated here by 

loveLife as, by only having the mother of the child present in the image, it contributes to the social 

stigma of pregnancy as being a female issue, and removes responsibility from the male partner. 

Similarly, the use of pink outlining in the info-box also attaches a feminine onus to the article 

while the use of a more neutral colour such as orange or purple, might have made it less one-sided. 

 

The final article, Article 2C (‘Get Real with HIV!’), uses aesthetics quite differently to the 

previous two articles. This article uses a large scientific-type image, which shows a magnified 

version of the Human Immunodeficiency Virus and its various stages of infection. At the 

denotative level, this diagram is informative and quite medical in its approach, using terminology 

from a medical discourse such as provirus, chromosome and cytoplasm. Connotatively this type of 

image may seem to isolate the disease from the reader, as it uses terms and images which are from 

quite a specialised field, and might therefore not relate to the magazine’s target audience. The 

colours used in the article, purple and blue, are echoed in the image and are not too gender-

specific, allowing the article to speak to both its female and male readers. The article is composed 

using a columnar layout, with a central circular quote-box. The title can also be said to corrolate to 

the image, as it acknowledges the ‘real-life’ applicability of the diagram in that it depicts the 

virus’s actual pathway to infection. 
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5d. Questionnaire & Focus Groups 

 

Conducting our Questionnaire & Focus Group  

Our data was collected firstly through a focus group discussion which involved qualitative 

analysis, “methods for examining social research data without converting them to numerical 

format”. This type of analysis was largely effective as the participants all knew each other and the 

focus group discussion was conducted in a relaxed environment, one of their homes as opposed to 

a classroom which was the initial plan. The girls also appeared to be more relaxed and sociable; 

they were eating and having cool-drinks whilst engaging in the discussion, thus relieving some of 

the issues being discussed of their potential ‘cringe-factor’. 

 

Initially, the sample for the focus group was going to be chosen using purposive or 

judgmental sampling, which is “the selection of a sample on the basis of knowledge of a 

population and the purpose of the study” (Babbie 2001:179); in this case 15, 14 to 18 year old girls 

from Pinetown Girls High School. However, due to the ongoing public service workers strike, we 

no longer had access to our sample and had to resort to another form of sampling, snowball 

sampling. With this form of sampling “the researcher collects data on the few members of the 

target population he or she can locate, then asks those individuals to provide the information 

needed to locate other members of that population” (Babbie, 2001:180).  

 

Although Babbie also points out that because this procedure sometimes results in “samples 

with questionable representativeness, it is primarily used for exploratory purposes” (2001:180), we 

saw no reason for our main sample subject collector to have gross ulterior motives and therefore 

used our ‘snowball sample’ more than just exploratory purposes. This choice of sampling also 

produced a smaller focus group as the main sample subject collector could only get a hold of six 

other subjects, which decreased our intended group from fifteen to seven, 17 year old high school 

girls. 

 

Secondly, we gathered data by using a multiple choice questionnaire in order to conduct a 

quantitative analysis. The girls were reassured that their responses would be confidential and that 
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they would not need to disclose their name or answer questions that they were not comfortable 

answering, which in turn actually made them feel more comfortable about answering the questions. 

 

Questionnaire & Focus Group Results 

Our questionnaires consisted of 13 multiple choice questions which offered the respondents a 

closed answer format where the “respondent is required to choose one of a predetermined set of 

possible answers” (Deacon et al, 1999:76). Two advantages of using closed responses are that 

“they do not discriminate against less articulate or communicative respondents” (Deacon et al, 

1999:77),  making it easier to get responses that would not otherwise be communicated through a 

focus group discussion and also, “closed responses are easier to code and analyse” (Deacon et al, 

1999:77), making a statistical reading of the data easier (Appendix Six).                                                                                                                          

 

Our primary question was to find out why our respondents read magazines (Appendix 6, 

Graph 1) in order to assess the viability of using magazines as an EE medium. We found that 

100% of the respondents read magazines for relaxation, 87% as a way to pass time and 57% for 

fun. This established that the respondents use magazines largely for their entertainment value. 

Although none of the respondents read magazines for the purpose of learning, 14% of them use it 

to get advice on boys. This indirectly links with sexual behavior as the girls would be interested in 

this advice because of their interest in boys, which will presumably be sexually related at some 

point.  

 

This interest in the opposite sex occupied  most of their responses with regard to their 

preferred magazine sections as 43% of the respondents enjoy the ‘relationships’ section most 

(Graph 2). The ‘sexual information’ section was the second favorite with a 29% interest rating. 

The ‘health and fitness’ and ‘social issues’ sections rated a low 14%, showing that the respondents 

are more interested in sexual behavior issues than they are in sexual and social health issues. This 

could be due to the perception that the latter issues are quite serious and therefore not entertaining. 

 

The low interest in these issues is redeemed by the fact that a large percentage of them, 

58% (Graph 3) believe that ‘sexual health’ should be allocated its own section in the magazine, 

separate to the ‘health and fitness’ section. Interestingly, 29% of the respondents believe that 
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HIV/AIDS issues should also have their section. In the focus group discussion the respondents 

explained that this would be better as in this way readers who do not want to expose themselves to 

that material can avoid it. Also, on a positive note, the respondents expressed that in this way the 

magazine editors could go into some depth regarding these issues and even use more graphic and 

realistic images of sexual health issues. They also felt that this would allow readers to return to 

these sections for their own education and reference as they tend to retain old magazines so that the 

information is on hand. 

 

Graph 4 reinforces this notion as 86% of the respondents preferred to get information about 

sexual health issues and HIV/AIDS from magazines, compared to television with 1%. In the focus 

group discussion all the girls considered magazines to be a viable source of information. 58% also 

preferred to get information from their peers, rather than from health campaigns, their teachers, 

parents or pamphlets (14% each). 

 

29% of the respondents felt that they know a lot about HIV/AIDS and that it was not a 

threat to them (Graph 5). During the focus group discussion one of the main factors they said 

contributed to their frustration of HIV/AIDS information is that the same information is told to 

them repetitively. This perhaps accounts for their high knowledge rate regarding HIV/AIDS. 

However, although they know quite a lot about it, 43% of them said they were afraid of 

HIV/AIDS. This does not mean that this 43%  are in a high risk group or that the other 71% do not 

feel threatened, rather the questionnaire limited their answers to a specific set of options and they 

could not elaborate further. 

 

Graph 6 shows that a majority of the respondents, 86%, feel that sexual health and 

HIV/AIDS issues should be discussed between two people in a relationship. This, according to the 

focus group discussion, is because the respondents feel that it is a private matter that should be 

discussed between partners as it involves the two of them. However, one participant commented 

“Imagine you’re dating a guy and he’s like let’s go test for AIDS” (Respondent Two, 2007) which 

resulted in laughter from most of the girls. This reaction seems contrary to their questionnaire 

responses, which is why one needs to examine both forms of analysis in order to get a clearer 
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understanding of the data. One can see that there was some form, limited though, of peer pressure 

during the focus group discussion. 

 

Most of the girls responded that they read magazines only a few times a month (Appendix 

7) and some responded, in the focus group, that they do not usually buy magazines themselves. 

This suggests that there is a fair deal of ‘pass-along’ readership going on. This is optimal as the 

girls would point out to each other the articles that they found interesting and, because they read 

magazines to pass time, would then be more likely to read articles they may previously have 

skipped. The respondents also agreed that commercial magazines should definitely talk about 

HIV/AIDS or social issues (Appendix 7). In that way, although they may sometimes avoid such 

articles, they would still like to have access to that information should they need it. They also 

stressed the importance of frequency; five of the girls believed that these issues should be 

discussed in every issue and two believed every few months (Appendix 7). However, in the focus 

group discussion, the girls seemed to be in agreement that it should be every few months as they 

do not wish to hear or read about these issues all the time, with one girl commenting “Well its not 

like we’re getting sick of it, but its just like ‘we all know that’” (Respondent Seven, 2007). 

 

The focus group discussion mostly correlated with the questionnaire results, except for the 

few points that have already been mentioned. The respondents all believed that the government 

should make it their duty to not only provide people with ARV’ s but also educate them about 

HIV/AIDS and safe sex practices. They also acknowledged that magazines, although an 

entertainment medium, should make sexual behavior and health education a part of their portfolio. 

The respondents even came up with the idea of magazines educating their readers in the form of a 

pull-out pamphlet that a person can keep, saying that in this way the pamphlet content can be more 

in-depth and graphic without taking away from the entertainment value of the magazine.  

 

While Respondent Two mentioned that the downside of this is that readers might ignore 

this information entirely (2007), the other respondents felt that it was necessary to include such 

information so that the choice is left to the reader, saying “I just think as much as I flip over it and 

stuff, I don’t think they should take it out” (Respondent One, 2007). Also, because they read 
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through their magazines again and again the chances of them eventually reading that section were 

relatively high. In this way the readers are eventually exposed to this information. 

 

The point that came across quite strongly was that the respondents felt that they were being 

exposed to  repeated information ,  causing them to have little interest in hearing or reading 

anything that involved educational sexual behavior issues. Respondent Seven explained this by 

saying “It’s like the same with Apartheid, you just hear about it all the time” (2007), implying that 

the very people that this information is supposed to be reaching are tired of hearing it. The 

respondents felt that a more creative approach would go a long way in influencing how the 

message is received. Respondent Six suggested that “if people [the message encoders] want to start 

broadcasting it [the educational information] in a more fun but educational way it needs to be done 

like more creatively” (2007).  

 

Respondent Two pointed out that “if they said something besides the basics that you 

already know” they would be more open to receiving the information. This confirms that while the 

youth do want to know about these issues, the message has to be encoded in such a way that it is 

entertaining and more appealing to their age group. They believed that this creative approach if 

combined with a more proactive approach, like including condoms, would be quite effective in 

creating renewed interest in sexual health and HIV/AIDS. They also felt that addressing these 

issues in young women’s magazines is important, not only because women were mostly infected 

by HIV/AIDS but also because “the younger you are and you find out about it, the less likely you 

are [to be infected] … I mean there are like nine and ten year olds having sex now, its not like an 

unusual thing, and the more people you provide it to the better” (Respondent One, 2007). This 

emphasizes the fact that the earlier a person is educated on HIV/AIDS the better, as knowledge 

empowers women and makes one aware of their choices from a young age.  

 

The ‘lifestyle’ section of the questionnaire revealed that while most of the respondents are 

taking part in sexual practices such as kissing or foreplay, only a small number have actually had  

sex (Appendix 7). This reveals that magazines which discuss sexual health issues such HIV/AIDS 

would be reaching the relevant target market ( girls who have not yet put themselves in direct risk 
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of contracting the virus or other STI’s) without having to alter their demographics as the target 

audiences of magazines, such as Seventeen and EE campaigns, often intersect. 

 

6. Analysis & Interpretation 

 

We began our project with the intention of making recommendations to consumer magazines as to 

how they could more effectively address issues of sexual health and HIV/AIDS and play a bigger 

role in the national AIDS struggle. However, in light of our research findings, we have found that 

often consumer magazines such as Seventeen are more effective than EE publications, such as 

Uncut, in reaching and educating young girls. This was affirmed in our focus groups when we 

asked the girls to separate the six magazines into three piles, ‘Best’, ‘Alright’, and ‘Boring’. The 

three Seventeen articles were placed in the ‘Best’ pile, the ‘real life’ article (Article 2B) in the 

‘Alright’ pile, and the remaining two from Uncut in the ‘Boring’ pile. 

 

The respondents found the Uncut articles to be complicated, referring especially to the 

diagram used in Article 2C. One respondent referred to it as “that diagram we were supposed to 

understand” saying it could have been “simplified” (Respondent Six, 2007). In our visual analysis 

we deduced that this diagram is a scientific image which is informative and quite medical in its 

approach, and could therefore connotatively isolate the disease from the reader and not relate to the 

magazine’s target audience. This is contrasted with the diagram used in Seventeen for Article 1A, 

which depicts a man putting on a condom. While the subject matters may differ, in that the prior 

deals with a medical subject, they both depict something that is sexually related. While the Uncut 

diagram is very detailed, the respondents preferred the Seventeen diagram as it is informative but 

simple. One respondent even referred to it as being “cute” (Respondent One, 2007). This shows 

that young female readers prefer images that are non-threatening and colourful, conveying only the 

most important information needed. While they responded that visually graphic images relating to 

sexual health would have a great impact, they asked for these images to be located on a separate 

‘pull-out’ pamphlet or supplement, and not used in the actual magazine.  

 

We recommend that EE publications aiming to inform young urban girls interact more 

directly with consumer media. In this way they would reach their target audience more efficiently, 
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and engage with them in their own vernacular. As suggested, this could be done by including an 

advice pamphlet in the magazine bi-yearly, produced as a joint initiative between loveLife and 

Seventeen. Seventeen’s editorial style and layout could be used to present sexual health content 

backed by loveLife. We have designed a proto-type, Appendix 8, which we feel incorporates 

aspects of consumer as well as EE media, using our research findings to direct our design process. 

Already a dialogue can be seen between the two publications, as Seventeen is advertised in Uncut 

and loveLife in Seventeen. However, both use quite different, and sometimes ineffective, reportage 

styles when addressing sexual health issues. 

 

The layout chosen makes use of both paragraphs and info-boxes. Our respondents 

commented that while Article 2A had too many boxes, they enjoyed Article 1B’s use of ‘pop-

facts’. Therefore, we have balanced the use of longer segments of information with easily 

accessible info-boxes and pop-facts. While these compositional aspects were quite popular in the 

discussion, the respondents did not appear to prefer any particular narrative style; the three 

Seventeen article’s grouped as ‘Best’ use various narrative forms, however, their language use is 

the same. While Seventeen’s reportage style is quite colloquial and relaxed, the respondents felt 

that the Uncut reportage style was “a bit too contrived, like they’re trying too hard to come down 

to your level” (Respondent Seven, 2007). They also agreed that they preferred direct words, such 

as ‘sex’, over euphemisms, with one respondent commenting that 

 

you can’t say love making because most people when they do it its just cos’ its sex …so I 

think that if they’re gonna talk to you seriously and they want the youth to understand, they 

can’t baby it…it has to be ‘Sex’ (Respondent Seven, 2007). 

 

As a result, the content of our pamphlet uses direct wording and the same conversational 

tone as Seventeen. In our content analysis we found that while the Uncut  articles used the term 

HIV often (44 times in total), Seventeen used it very little. While this could be related to the fact 

that the Uncut articles dealt more directly with HIV/AIDS, this high occurrence could also have 

contributed to the respondents dislike of the Uncut articles. When viewed in conjunction with their 

response that they hear ‘the same information over and over’ and are ‘sick of HIV information’, 

this indicates that the term HIV itself might be off-putting for some readers as they associate it 
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with repeated information. However, the need to address HIV/AIDS and the respondents’ request 

for direct wording prompted us to discuss the subject using HIV-related terms quite openly.  

 

 Most of the images used in the pamphlet were taken from the six articles, as was much of 

the information. The cover image is the same image used for the Sex Survey (Article 1B). We 

designed the cover to be eye-catching and uncluttered, hence the only text used is ‘Know Yourself 

– HIV/AIDS, Sexual Health and You’. The theme of ‘knowing yourself’ is carried throughout the 

pamphlet as the HIV section states ‘Respect Yourself’, the condom ‘Empower Yourself’ and the 

STI section ‘Protect Yourself’. The intention is to cultivate a sense of self efficacy and self worth 

which will lead to behavior change. 

 

  By using a pamphlet public health organizations would be able to “piggy-back” on 

consumer media’s already established target audiences, and remove much of the resistance often 

attached to educational media. As Seventeen’s popularity can be linked to its entertainment appeal, 

Uncut could regain popularity by adopting some of the stylistic devices used by Seventeen such as 

its use of different font sizes and colours, and by approaching its subject matter in more informal 

tone. Also, its discussion of HIV/AIDS topics in every issue was found to detract from its appeal. 

While, as a loveLife publication, Uncut is designed specifically as a medium in which to discuss 

these issues, a bi-yearly partnership with a consumer magazine would provide information and 

educate, without seeming redundant. 

 

7. Conclusion 

While studies on sexual health issues and HIV/AIDS have been conducted to evaluate content and 

provide guidelines, they have either focused on HIV/AIDS specifically, or been conducted without 

the intention of providing recommendations for change. While our research has drawn from these 

previous studies by building on current research into sexual health issues, we have made 

suggestions as to how these representations could become more effective, in terms of being more 

entertaining and informative, and evaluate the broader issue of sexual health as opposed to just 

HIV/AIDS. Unlike previous research, our study also parallels EE or public health publications 

with consumer publications, thus drawing from aspects of both fields and allowing for a more 

holistic insight into sexual health reportage.  
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Appendix 1: Articles from Seventeen 
 

Article 1A 
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Article 1B (1/4) 
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Article 1B (2/4) 
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Article 1B (3/4) 
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Article 1B (4/4) 
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Article 1C (1/2) 
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Article 1B (2/2) 
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Appendix 2: Articles from Uncut 
 Article 2A (1/2) 
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Article 2A (2/2) 
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Article 2B (1/2) 
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Article 2B (2/2) 
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Article 2C (1/2) 
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Article 2C (2/2) 
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   seventeen (App.1)  Uncut (App. 2)  

  Condoms Real Sex   A,B,Cs 
Got 
Am- 

Get 
Real   

  101 Life Survey   of HIV bition! 
with 
HIV!   

  1A 1C 1B   2A 2B 2C   
Stigma Words                 
Victim                  
Sufferer                  
STD  5     5         
STI          3     3 
Aids    1   1 1   1 2 
HIV  1 4   5 25 4 15 44 
HIV/Aids    1   1 6   1 7 
Plague                  
Illness              1 1 
Disease          2   1 3 
Infection          10 1 5 16 
Virus    2   2 2   7 9 
Safe sex                  
Safer sex                  
VCT    1   1         
HIV Test          1     1 
Aids Test      1 1         
Blood Test   1   1         
Treatment    1   1 5   6 11 
(incl. AZT, ARV)                 
Blood    1   1     3 3 
Death/dying   1   1 2   1 3 
HIV Positive   6   6         
Status    1   1         
                  
Gendered Words                 
(including plurals)                 
Woman/female/girl 2 1 7 9 2 4   6 
Man/male/boy 5 1 4 9 1 1   2 
                  
Sex Words                 
Sex  5   29 36 7 2 3 12 
Protected                  
Unprotected     2 2     1 1 
Pregnant/pregnancy 3     3   12   12 
Abortion            1   1 
Abstain          1     1 
Faithful          1     1 
Condom  5 1   6 1 2 2 5 
Contraception 1     1   2   2 
Virgin      2 2         
Sperm  4     4     1 1 

Appendix 3: Word List and Results for Content Analysis 



 53

Rape    4   4         
Assault    1   1         
                  
Self-efficacy 
Words                 
Hope                  
Choice              1 1 
Live              1 1 
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Questionnaire 

 
Note: You are free to leave any of the questions unanswered should you wish to do so however, your 

honest answers will be very valuable to our research, and you will remain anonymous. 
 
About you 
How old are you? ……………………. 
What grade are you in?……………… 
What race are you? (This is purely for statistical purposes) ………………….. 
 
Magazines 
What magazines do you read? 
 Cosmopolitan 
 True Love 
 Glamour 
 Elle 
 Seventeen 
 True Love Babe 
 Saltwater Girl 
 Other: ……….…………………… 
 
How often do you read them? 
 Every day 
 A couple of times a week 
 A few times a month 
 Once a month 
 Not very often  
 Other: ………….………………… 
 
Who buys them for you? 
 I buy them myself 
 I have a subscription (To which mags? ………………………….……………..) 
 My parents 

o My mom 
o My dad 

 I read my older siblings magazines 
 I borrow my friends 
 I read them at school/in the library/in waiting rooms 
 
Do you read magazines 
 To relax 
 For fun 
 To pass time if I’m bored 
 To learn 
 To shop 
 To get advice (On? ..……………………………………………………….) 

Appendix 4: Questionnaire 
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 Other: …………………….……… 
 
 
 
Which sections do you enjoy reading most? 
 Celebrity news & gossip 
 Fashion 
 Beauty tips 
 Feature articles 
 True-life stories 
 Sex info 
 Social issues 
 Health and fitness info 
 Relationship advice 
 ‘Agony Aunt’  
 Movies, book, and music info 
 Competitions 
 
Should magazines like seventeen and True Love Babe talk about social issues like 
HIV/Aids? 
 Yes, for sure! 
 No, not at all. 
 Maybe (only if it’s a big issue) 
 Maybe (only occasionally) 
 
If yes or maybe, how often do you think they should? 
 Every issue 
 Every few months 
 A few times a year 
 Hardly ever 
 
So then, where in the magazine should info on issues like HIV/Aids and sexual health 
issues be found? 
 Feature articles or full length articles on the topic 
 True-life stories 
 Sex info 
 Agony Aunt 
 Health and fitness info 
 Relationship Advice 
 They should have their own section altogether 
 HIV/Aids issues should have its own section altogether 
 
Where do you prefer to get info about sexual health issues and HIV/Aids from? 
 My friends 
 My parents 
 My teachers 
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 My doctor 
 Pamphlets 
 Magazines 
 Health campaigns like LoveLife, Soul City and Scamto 
 The newspaper 
 The TV 
 The radio 
 
 
 
Lifestyle 
Which statement below best describes your level of sexual experience? 
 I have kissed a boy, but nothing else 
 I have gone ‘below the belt’, but not had sex 
 I have had sex, but only once or twice 
 I have had sex often, but with one or two partners only 
 I have had sex often, with a couple of different partners 
 
Which statement(s) below best describes how you use protection? 
 I have never been in a sexual relationship so this doesn’t apply to me 
 I use contraception regularly 
 I hardly ever use contraception 
 I intend to, but sometimes forget or don’t get round to using it 
 It is always my decision on how and when to use protection 
 I often have little say on how and when to use protection 
 
Onto the issue of HIV/Aids now … which statement(s) below best describes you? 
 I know a lot about HIV/Aids, and feel it is a real threat to myself 
 I know a lot about HIV, but don’t feel that it is a threat to me 
 I know a lot about HIV/Aids, and feel quite afraid of it 
 I feel that I can control my own fate when it comes to HIV/Aids 
 I don’t know enough about HIV/Aids 
 I don’t know much at all about HIV/Aids 
 
Sexual health and HIV/Aids issues should be discussed 
 Between close friends 
 Between two people in a relationship 
 Between parents and their children 
 In the newspaper 
 On TV shows and soap operas 
 In glossy magazines 
 Between doctors and their patients 
 Between teachers and their class 
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1. Of the articles you have seen, which did you –identity with most? 

        -enjoy reading most? 
        -learn from most? 

 
2. Why do you read ‘glossies’? For fun, to relax, to learn? 
 
3. Do you think glossies should talk about social issues such as HIV/Aids? How often? 
 
4. What did you find appealing (or unappealing) about he article? The way it was written? The 
pictures used? Its layout? 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Appendix 5: Focus Group Guiding Questions 
 



 58

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Appendix 6: Results for Questionnaire 
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Sex Info
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Health & Fitness

Relationship Advice

They should have
their own section
HIV/Aids should have
its own section

GRAPH 1: Bar Graph to Show the Results for the Question:  Why do you read magazines? 
 

GRAPH 2: Pie Chart to Show the Results for the Question:  Which sections do you enjoy reading most? 
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GRAPH 3: Pie Chart to Show the Results for the Question:  Where in the magazine should info on issues 
like HIV/Aids and sexual health issues be found? 
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GRAPH 5: Bar Graph to Show the Results for the Question:  Onto the issue of HIV/Aids now … 
which statement(s) below best describes you 
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GRAPH 6: Bar Graph to Show the Results for the Question:  Sexual health and HIV/Aids issues should 
be discussed… 
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Appendix 7: Full Results of Questionnaire 
 

Magazines 
What magazines do you read? 
 Cosmopolitan   5 
 True Love    0 
 Glamour     7 
 Elle     5 
 Seventeen     6 
 True Love Babe   0 
 Saltwater Girl   0 
 Other:    You, Top gear, Shop!, Heat  
 
How often do you read them? 
 Every day    0 
 A couple of times a week  1 
 A few times a month  5 
 Once a month   1 
 Not very often  0 
 Other:     0 
 
Who buys them for you? 
 I buy them myself     2 
 I have a subscription    1(Glamour) 
 My parents 

o My mom    6 
o My dad      0 

 I read my older siblings magazines    1 
 I borrow my friends      4 
 I read them at school/in the library/in waiting rooms 1 
 
Do you read magazines 
 To relax      7 
 For fun      4 
 To pass time if I’m bored    6 
 To learn      0 
 To shop      3 
 To get advice     1(fashion) 1(boys) 
 Other:      0 
 
Which sections do you enjoy reading most? 
 Celebrity news & gossip    5 
 Fashion      7 
 Beauty tips      2 
 Feature articles     3 
 True-life stories     2 
 Sex info      2 
 Social issues     1 
 Health and fitness info    1 
 Relationship advice     3 
 ‘Agony Aunt’     1 
 Movies, book, and music info   2 
 Competitions     0 
 
Should magazines like seventeen and True Love Babe talk about social issues like HIV/Aids? 



 62

 Yes, for sure!     7 
 No, not at all     0 
 Maybe (only if it’s a big issue)   0 
 Maybe (only occasionally)    0 
 
If yes or maybe, how often do you think they should? 
 Every issue     5 
 Every few months     2 
 A few times a year     0 
 Hardly ever     0 
 
So then, where in the magazine should info on issues like HIV/Aids and sexual health issues be found? 
 Feature articles or full length articles on the topic    0 
 True-life stories        1 
 Sex info         1 
 Agony Aunt        1 
 Health and fitness info       1 
 Relationship Advice       0 
 They should have their own section altogether     4 
 HIV/Aids issues should have its own section altogether   2 
 
Where do you prefer to get info about sexual health issues and HIV/Aids from? 
 My friends         4 
 My parents         1 
 My teachers        1 
 My doctor         0 
 Pamphlets         1 
 Magazines         6 
 Health campaigns like LoveLife, Soul City and Scamto   1 
 The newspaper        0 
 The TV         1 
 The radio         0 
 
Lifestyle 
Which statement below best describes your level of sexual experience? (N=6) 
 I have kissed a boy, but nothing else     3 
 I have gone ‘below the belt’, but not had sex    1 
 I have had sex, but only once or twice     2 
 I have had sex often, but with one or two partners only   0 
 I have had sex often, with a couple of different partners   0 
  
Which statement(s) below best describes how you use protection? (N=6) 
 I have never been in a sexual relationship so this doesn’t apply to me  4 
 I use contraception regularly       2 
 I hardly ever use contraception       0 
 I intend to, but sometimes forget or don’t get round to using it   0 
 It is always my decision on how and when to use protection    0 
 I often have little say on how and when to use protection    0 
 
Onto the issue of HIV/Aids now … which statement(s) below best describes you? 
 I know a lot about HIV/Aids, and feel it is a real threat to myself   1 
 I know a lot about HIV, but don’t feel that it is a threat to me    2 
 I know a lot about HIV/Aids, and feel quite afraid of it    3 
 I feel that I can control my own fate when it comes to HIV/Aids   1 
 I don’t know enough about HIV/Aids       0 
 I don’t know much at all about HIV/Aids      0 
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Sexual health and HIV/Aids issues should be discussed 
 Between close friends     6 
 Between two people in a relationship   7 
 Between parents and their children    4 
 In the newspaper      1 
 On TV shows and soap operas    3 
 In glossy magazines     2 
 Between doctors and their patients    4 
 Between teachers and their class    4 
 
 
 
 
 
 
 
 
 


